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The Cultural Office of the Pikes Peak Region 
(COPPR) is the nonprofit local arts agency 
that serves the City of Colorado Springs and 
the greater Pikes Peak region (El Paso and 
Teller Counties). We work year-round, often 
behind the scenes, to achieve more than any 
one artist or cultural organization could do 
independently to ensure that the creative 
sector thrives and uplifts our entire region’s 
life and economy. We are efficient, strategic, 
and passionate about this work.

 program engagements in 2023  •  (293,933 virtual, 4,822 in person)

increase of 
in-person 

engagements 
YOY

paid directly to creatives, arts orgs, and artists, 
through COPPR programs and administration

clicks on 
“Buy Tickets” 
buttons on 
PeakRadar.com

users who discovered 
on PeakRadar.com a 

local event or group they 
hadn’t known about

free art experiences for local 
military members through 
Military Arts Connection

increase in engagement 
on social media for 

Arts Month 
(over 2022)

 COPPR staff positions

media impressions for 
10th annual Arts Month campaign 

(paid/earned/social)

on PeakRadar.com

local events

views 
of

MAILING
P.O. Box 190
Colorado Springs, CO 80901

PHONE, EMAIL & WEBSITE
Cultural Office: (719) 634-2204  •  PeakRadar: (719) 634-5155  
info@CulturalOffice.org  •  support@PeakRadar.com 
CulturalOffice.org

PROGRAM WEBSITES
PeakRadar.com  •  ArtsOctober.com  •  MilitaryArtsConnection.org

OFFICE
121 S. Tejon St., #111 
Colorado Springs, CO 80903

A thriving community united by creativity.

The Cultural Office of the Pikes Peak Region champions 
our diverse creative community as a vital part of 
the region’s identity and economy through service, 
connection, and advocacy.

ADVOCATE… serving as a respected and recognized 
leader in advocacy for our creative sector.

PROMOTE… presenting our region as a vibrant cultural 
destination, and a hub for artists and creatives to live, 
work, and thrive.

CONVENE… bringing together the arts, cultural, and 
creative community to foster collaboration, networking, 
and innovation.

LEAD… growing our capacity as the local arts agency for 
the City of Colorado Springs and the Pikes Peak region.

ADVOCACY & 
LEADERSHIP

CULTURAL 
PROMOTION & 
TOURISM

CREATIVE 
ECONOMY

ARTS 
EDUCATION 

• Creative Scholarships

• Level Up! Creative 
Professionals Night

• New Arts Destination 
Campaign

• Creative Sector 
Partnership with 
Pikes Peak 	
Workforce Center

• More Convenings! 

VISION

MISSION

COMING IN 2024

GOALS
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CONTACT 
INFO

PROGRAMS

Our programs, strategy, and staff positions are all 
aligned with Arts Vision 2030, the region’s ten-year 
cultural plan. We encourage organizations and leaders 
across our community to join us in striving toward the 
cultural plan’s bold goals! 

Explore it at CulturalOffice.org/ArtsVision2030.

JOIN THE 
MOMENTUM!

The Cultural Office is a nonprofit 
501c3 that pursues a vision of “a 

community united by creativity,” 
with all of the lively economic 

power, tourism, and quality of life 
that the arts deliver. 

Support today online 
at CulturalOffice.org/
Donate.  

MORE WAYS TO HELP: 
Plus explore exciting new sponsorships 
and advertising options to help both 
COPPR and your business, too!
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ADVOCACY & 
LEADERSHIP

he Cultural Office is a voice for local arts at the 
national, state, and regional level. Nationally, we 
work with Americans for the Arts; in Colorado, 

we partner with Colorado Business Committee for the 
Arts; locally, we engage with a variety of civic partners, 
organizations, and elected officials to support creative life 
and the creative sector. Our online Arts Advocacy Toolkit 
equips local arts supporters to join us in speaking up on 
the value of the arts and priority to support them.

LEADING BY SERVING
Throughout the year, Cultural Office staff advise colleagues 
across the community on cultural projects and issues. 
In fast-developing Colorado Springs, the Cultural Office 
offered advisory support in 2023 for capital projects 
including the reimagining of The Union Printer’s Home, 
City Auditorium (Mayor Mobolade’s Solutions Team), 
Kimball’s Peak Three Theater, and the Ent Center for the 
Arts, among other developments and initiatives. Some of 
our favorite conversations are brainstorming, building 
connections, and supporting the work of arts leaders.

“A STRONG ARTS COMMUNITY VOTES”
In 2023, we produced and distributed the video “A Strong 
Arts Community VOTES” to encourage civic engagement in 
local elections from local creatives and arts supporters.

Cultural Office staff represented creative interests 
in 32 distinct committees, initiatives, and forums in 
2023, including:

•  CBCA’s Front Range Cultural Arts Partners

•  City of Colorado Springs’ LART Citizen 	
Advisory Committee

•  Olympic City USA Task Force

•  Visit Colorado Springs’ committees for both 
Marketing and Equity, Diversity, and Inclusion 

						      and more!

T

Our creative community benefits 
from educated and engaged arts 
champions! Brush up on your local 
and Colorado arts knowledge 
with this toolkit, including a link 
to join the Colorado Arts Action 
Network led by Colorado Business 
Committee for the Arts (CBCA).

ADVOCACY 
TOOLKIT*

COPPR staff 
spoke on behalf 
of the arts at 20 
distinct events, 

panels, and radio/
tv shows

Angela at Southern Colorado Women’s Chamber 
of Commerce Business Lunch during Arts Month, 
with Nathan Newbrough of the Colorado Springs 
Philharmonic and David Siegel of Ent Center for the Arts.Video Still featuring local artist Chris Alvarez

video by Guerilla Media
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The Next Chapter Party at Lulu’s Downstairs in Manitou Springs celebrated 
the history of the Cultural Office and introduced its new Executive Director, 
staff, and new programs to the community. Over 250 attendees turned out to 
demonstrate their support for the Cultural Office over time. 

The staff are introduced on stage
Photo by Gray Filter Photography

A high- energy audience
Photo by Gray Filter Photography

CONVENING
onvening is central to the Cultural Office’s unique role 
in the creative community. Through convenings, the 
Cultural Office fosters collaboration, networking, and 

innovation. Convening is also a philosophy that goes beyond 
the “what” of our work - it is also the “how.” We convene to 
learn, grow, and advance our field because we believe in 
relationships and the power of connected peers to strengthen 
one another.

The Cultural Office hosted over a dozen 
events in 2023, including the first Arts 
Educator Meetup, COPPR field trips around 
the community, the spring mixer for the Colorado 
Springs Black Chamber of Commerce, virtual info 
sessions, and trainings like the “Advancing Creatives 
Intensive” with Colorado Business Committee for the Arts, 
“Beyond the Pitch” for local arts marketers, and a Military 
Cultural Competence Training for artists with UCCS Veterans 
Health & Trauma Clinic. We also convened the first meeting of 
“Breakfast Club” for the executive directors of the largest arts 
organizations, which is continuing in 2024 and strengthening 
our field’s collaborative leadership.

C

ART 
EXHIBITIONS

THE NEXT 
CHAPTER PARTY

Cultural Office art exhibitions highlight diverse local 
artists from across the region. In 2023, we hosted 

artwork by Karen Mosbacher, James Jerel Anderson, 
Jeremiah Houck, and Marjorie Vernelle (pictured 

at left), PLUS the 2023 Flight butterflies with 
Rotary Club of Colorado Springs.

19%
increase of in-person 

engagements YOY

76

The story of the Cultural Office is an 
important part of the story of this 
arts community. ...It's a powerful 
story. And we're writing it together.

"

- Angela Seals, 
Executive Director

Watch the full speech here
Angela speaks to the crowd

Photo by Gray Filter Photography



Of 213 responses...

Learn how to best leverage Peak Radar’s 
free promotion and paid ad options to 
increase the visibility of your events and 
projects! Download it here.

One outcome from the “Beyond the 
Pitch” event was the need for a press 
list that arts groups could leverage for 
their own communications. 
You can download the list here.

PEAK 
RADAR 101

LOCAL MEDIA PRESS LIST

he Cultural Office increases cultural participation 
among local residents and tourists, connects our 
arts community with peers in the tourism and 

media industries, and ultimately works to build our region 
as a regional, national and international arts destination. 
This program vertical is spearheaded by Jonathan Toman, 
Program Manager of Cultural Promotion and Tourism.

T

EMPOWERING THE STORYTELLERS
Part of the expanded work of the cultural promotion and 
tourism program vertical in 2023 was a concerted effort to 
support the storytelling of the arts community – both through 
local and regional reporters but also by equipping the arts 
community with tools to make their pitches more effective.

The multi-faceted Peak Radar program is the centerpiece of 
the Cultural Office’s work to build cultural engagement and 
tourism in the region. Primarily an arts marketing program, 
Peak Radar has connected locals and tourists to the vibrant 
arts & cultural community of the Pikes Peak region since 
2007. Peak Radar serves local creative nonprofits & businesses 
with expansive communications platforms to grow audiences 
and tourism engagement. The events calendar serves over 
400 arts & cultural groups across El Paso and Teller counties 
and hundreds more community groups. 

In 2024, look for a new campaign to promote our region as an 
arts destination!

2023 PEAK RADAR NUMBERS

PEAK RADAR SURVEY

Beyond the website, the Peak Radar team continued to market the arts community’s activities 
year-round on radio, television, and social media. Follow @Peak Radar on Instagram for the 
popular “What to Do Wednesdays.” 

In 2023, the Peak Radar team continued collaborations through longstanding partnerships 
with organizations like Colorado Springs Sports Corporation, Visit Colorado Springs, Pikes 
Peak Lodging Association, and more. Through Peak Radar ad buys and trades, the Cultural 
Office also invested in local events such as the MeadowGrass Music Festival, Commonwheel 
Art Festival, Pikes Peak Pride Fest, and Southern Colorado Juneteenth Festival.

CREATIVE STAYS
The Creative Stays multimedia series, created in partnership 
with Springs Media features diverse creatives from the 
Colorado Springs arts community in 13 curated explorations 
of their favorite hotels, community attractions, restaurants, 
entertainment, hidden hangouts, and not-to-miss cultural 
destinations through lively videos and accompanying articles. 
Explore them all at COSCreativeStays.com.

“Beyond the Pitch: Amplifying Local Creativity In 
Media”

•  This May convening focused on arts storytelling 
connecting to the local media. 

Local Reporter Coffees
•	 Claire Swinford of the Bee Vradenburg Foundation and 

Jonathan meet with local arts reporters to brainstorm 
story ideas.

Local Public Speaking
•	 Jonathan “took the show on the road.” Presentations 

illustrate impact and scope of the arts community, 
especially through the lens of tourism, while also 
highlighting how to better 
connect to and support 
the arts.

Scan the QR code to watch 
Lynne Hastings’ Creative Stay.

2,892
238,697 568,818

55% 52%72%
98%

82%

77%

51%

67%

15,939 19,824

15,779

local events listed to PeakRadar.com

PeakRadar.com users PeakRadar.com views

Engagement rate 
across PeakRadar.com

of new users come 
from organic searches

of PeakRadar.com users 
came from outside El Paso 

and Teller Counties

said Peak Radar helps 
them connect to local 
arts, culture, and 
entertainment.

attended a local event 
that they otherwise 
would not have after 
seeing it on Peak Radar.

discovered an event or 
organization they didn’t 
previously know about 
because of Peak Radar.

have bought ticket(s) 
to a local cultural event 
because of Peak Radar.

would like to see more local arts content.

"Buy Tickets" 
button clicks

local and tourist Peak Radar 
Picks e-blast subscribers

social media followers (across five platforms)
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CREATIVE ECONOMY

HIGHLIGHTS
10/10 Media Event
The Cultural Office 
presented 10 
performances by 
10 local artists 
in 10 iconic 
locations for an 
audience of over 
400 people.

3 new product 
partnerships with 
creative businesses 
Local Relic, Sasquatch Cookies, 
and Josh and John’s created 
new Arts Month-themed foods 
and donated a portion of their 
earnings back into Arts Month.

Local Arts Guide in 
partnership with 
The Gazette
Over 37,000 print and 
digital copies splashily 
showcased the events 
and personalities of 
Arts Month – as well 
as how to connect 
to local arts year-
round.

ARTS MONTH
Our regional 

celebration of 
National Arts & 

Humanities Month 
celebrated its 10th year in 

2023! Arts Month continued to 
elevate the visibility of arts & culture with a reimagined 

marketing campaign and a new slogan, encouraging the community 
to “open your world with the arts.” The campaign delivered over 5.6 
million impressions across the Pikes Peak region and beyond. Arts 
Month has grown into one of the largest and most recognizable 
cultural events in the Pikes Peak region. 
Learn more at ArtsOctober.com.

ARTS & 
ECONOMIC 
PROSPERITY 6
The Arts and Economic 
Prosperity Study is a 
nationwide effort by 
Americans for the Arts 
to measure the social 
and economic impact 

of arts and culture nonprofits throughout the United 
States every 5 years. The Cultural Office leads the 
participation of our region. In November, we released 
the newest results. 

hese programs ignite economic activity in the 
creative sector of the Pikes Peak region through 
proven programs and new interventions. Strong 

connections with the local chambers of commerce and 
business partners, plus new research into our arts market, 
combine to chart a new trajectory of growth. This program 
vertical is led by Dylan Craddock, Program Manager of 
Creative Economy.

T

In August, the Cultural Office 
launched LEVEL UP! an online hub 
with capacity-building resources 
for creative small businesses, 
organizations, and entrepreneurs. 
Find it here and watch for Level Up! 
creative business events in 2024.

BUY CREATIVE
This holiday season, the Cultural 
Office urged shoppers to “Buy 
Creative”: a marketing campaign 
designed to support locally made 
purchases along the Avenue 
Creative Circuit. Banners were 
hung across Manitou Avenue, 
along Colorado Avenue through 
Old Colorado City, and along 
Tejon St. through Downtown 
COS. Additionally, we promoted 
3 digital cultural guides through 
Peak Radar: the Market Guide 
(which featured over 40 creative 
markets), the Gallery Guide, and 
Holiday Guide. The Cultural Office 
will expand Buy Creative in 2024. 

Buy Creative was a great 
way to feel connected to 
other galleries… Many people 
don’t realize that when they 
shop creative they are not only 
supporting galleries and artists, but 
they are supporting a lively culture 
and way of living. We are grateful 
for this campaign and the help it 
gives our small business platform."

- Valerie Lloyd, Surface Gallery

" Th
e t

ypical attendee spends

77%

17.6%

87.2%

83.2%

of survey 
respondents had 
at least one new 

cultural experience 
during October

of arts and culture attendees were from outside the 
county in which the activity took place. They spent an 
average of $71.24. All vital income for local merchants.

of respondents agreed that the activity or venue they were 
attending was “a source of neighborhood pride for the community.” 

said their “attendance is their way of ensuring that this activity 
or venue is preserved for future generations"

LEVEL UP! 
CREATIVE BUSINESS RESOURCES

$184,613,914
The Pikes Peak region’s nonprofit arts 

and culture industry generates

per person per event, 
beyond the cost of 

admission.
of economic activity in 2022

$4455

Supported by the El Paso County Community Investment Fund

Explore the study here.

SECTOR PARTNERSHIPS
Dylan maintains the Cultural Office’s 
relationships to all the diverse chambers of 
commerce across our two-county region, 
serves on the ACHIEVE committee with Pikes 
Peak Small Business Development Center 
and THRIVE, and supports ConnectCOS with 
the Colorado Springs Chamber and EDC. She 
is working with Pikes Peak Workforce Center 
and Bee Vradenburg Foundation to launch a 
creative sector partnership group in 2024.
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EDUCATION
he Education program vertical supports 
the growth and development of creatives in 
the Pikes Peak region across their lifetime, 

from K-12 arts education to leadership development, 
by investing in connections, capacity building, and 
strategic training. In 2023, this program was led by 
Jeresneyka Rose, Program Manager of Education. In 
2024, Melissa O'Rear now leads this program.

T

ARTS EDUCATOR NETWORK
The Cultural Office began work to connect 
arts educators of all disciplines to each 
other across the 22 school districts and 
many community education arenas in 
our service area in an effort to overcome 
barriers of coordination and equity.  We 
hosted the first Arts Educator Mixer 
in September, began building a 
contact list, and plan to continue 
cultivating this powerful 
network with gatherings and 
trainings in 2024.

LEVEL UP! CREATIVE SCHOLARSHIPS
The Cultural Office has been developing a new scholarship program for 
creatives in El Paso and Teller counties, to launch in 2024. Scholarships 
will be partially supported by our Scholarships Special Fund, and 
the Tiemens Foundation has made the first contribution. Donate to it 
today at CulturalOffice.org/Donate.

ART-O-MAT
The whimsical Art-o-Mat 
machine is a retired cigarette 
vending machine that has 
been altered by North 
Carolina artist Clark 
Whittington to dispense 
small, handmade works 
of art. It carries artwork 
by creatives from across the 
U.S., now including local artist 
Julie Gross! Our local Art-o-Mat, 
entitled Carnival, sits inside the main 
entrance of the Ivywild School in Colorado 
Springs. Our local machine is one of the top-selling 
machines in the country, dispensing 3,165 art pieces to 
collectors of tiny art in 2023, an average of 250 per month.

MILITARY ARTS CONNECTION
Military Arts Connection (MAC) is a local resource 
that provided free artistic and creative Experiences 
for military community members living in the 
Pikes Peak region (El Paso or Teller counties) from 
2019-2023. In partnership with Creative Forces®: NEA 
Military Healing Arts Network, the Cultural Office of 
the Pikes Peak Region and Colorado Creative Industries 
(our state arts agency) with the support of the Colorado 
Springs Health Foundation.

MAC is about leveraging the power of the arts to help 
create stronger community connections, learn new 
skills, and enable local military service members, 
veterans and their families to explore their inner 
creativity. Over the course of the program from 
2019-2023, we are proud to have connected 
the local military community to 1,349 direct 
creative experiences, including 353 just from 
July -December 2023. In 2023, experiences 
were delivered by 17 artist facilitators and 
3 microgrant organizations: Poetry Heals, 
Bemis School of Art at the Colorado Springs 
Fine Arts Center at Colorado College, and Art 
Exposure.

The MAC program was also designed to generate 
new economic opportunities and training for local artists 
and arts organizations. Over the course of the program, 
$122,151 was paid directly to local artist facilitators. 

For the first time, the Cultural Office is 
maintaining an online directory of arts 
educators who are school affiliated or 
have a community practice. Special 
thanks to volunteers Rob Lessig 
and students!

REGIONAL ART EDUCATOR DATABASE
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STAFF

ACKNOWLEDGMENTS THANK YOU TO OUR GENEROUS SPONSORS

The COPPR Guild are arts patrons and community leaders who support the Cultural Office at our highest donor tier of over 
$1,000 annually, helping to fuel the unique leadership of our region’s local arts agency.

2023 COPPR GUILD MEMBERS (as of 12/31/23)

•	 Apps Plus LLC

•	 Artsopolis

•	 Colorado CFO

•	 Flynn Accounting

•	 Chelise Foster

•	 Rebekah Hire

•	 HR Branches

•	 Kira Whitney Photography

•	 Guerilla Media

•	 InnerSocial Marketing

•	 Madwoman Marketing

•	 Murray Security Services

•	 Neon Pig Creative

•	 Twelve Legs Marketing

The Cultural Office offers our gratitude for the contracted support in 2023:

ANGELA SEALS
Executive Director

president
ERIN HANNAN

VP of Communications, 
El Pomar Foundation

2023 BOARD OF DIRECTORS

COPPR GUILD

KATE HERTZ
Community Engagement Coordinator

JONATHAN TOMAN
Program Manager, Cultural Promotion & Tourism

DYLAN CRADDOCK
Program Manager, Creative Economy

JERESNEYKA ROSE
Program Manager, Education (2023)

MELISSA O'REAR
Program Manager, Education (2024)

vice president  KRITHIKA PRASHANT  •  Communications, Marketing and PR Consultant

secretary  SCOTT RC LEVY  •  Executive Director, Green Box Arts

treasurer PETER MAIURRO  •  Associate Financial Advisor, RBC Wealth Management

ex-ofFico past president  HOLLY FLORES  •  Financial Advisor, Wells Fargo Advisors

RODNEY GULLATTE  •  CEO Firma IT Solutions

JEFF MOHRMANN  •  Financial Advisor, The Pikes Peak Group, Morgan Stanley Wealth Management

MARI MOXLEY  •  Filmmaker + Social Worker, Moxley Studio

KATHLEEN MURPHY  •  Owner and Curator, Art Etc. Gallery and Boutique

TARA SEVANNE THOMAS  •  Director, Bemis School of Arts at the CS Fine Arts Center at Colorado College

RYAN TRUJILLO  •  Deputy Chief of Staff, City of Colorado Springs

SARA VAAS  •  Executive Director, CONO

LAURIE WILSON  •  Community Engagement Chief, United States Air Force Academy

The Buettner Family Foundation for Al & Leigh Buettner

Holly and Tony Flores

Erin Hannan and Jon Csakany

Michael and Susan Grace

Robert and Sara Howsam

Kyle and Sally Hybl

Phil and Meg Kendall

Robin and Mike McGrath

Prashant Krishnan and Krithika Prashant

Jordan Strub and Michele Strub-Heer

Kathryn Stults

Herman and Tang-Lin Tiemens

Steve Weed and Laurie Wilson

We also thank our 22 donors at the Arts Champion Level (under $1,000) 
for their advocacy and support of local arts & culture through the 
Cultural Office’s mission!
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FINANCIALS he Cultural Office was in a restructuring year 
in 2023, with changes in leadership, programs, 
and staff. In a posture of growth, we ended 

the year with net income to leverage toward 2024's 
full year with a larger staff and broader programs. The 
Board has set a goal for 2024 to diversify revenue and 
expand into new sources of support.

T

71.2%
Public Support

88.1%
Programming

11.7%
Foundation Support

10.7%
General 

Administration

1.3%
Fundraising

8.0%
Earned Revenue

.07%
Program 

Sponsorships

2.3% 
Individual 

Contributions

3.6% 
In-Kind Support

1.8% Investments & Interest

.07% Corporate Contributions

2023 AMOUNTS

2023 AMOUNTS

REVENUE

EXPENSES

Public Support

Foundation Support

Earned Revenue

Program Sponsorships

Individual Contributions

In-Kind Support

Investments and Interest

Corporate Contributions

Total

Programming

General Administration

Fundraising

Total

Total Assets

$478,965

$78,965

$53,652

$5,000

$15,352

$24,000

$12,07 1

$4,577

$672,332

$557,247

$67,455

$7950

$632,652

$503,429


